
All members would know that there is a voluntary code in place which provides a framework for the product labelling that is used to advise 
consumers about potentially explicit or unsuitable content embodied in recorded music products (i.e. CDs, vinyl records and cassettes). This 
code is called the ARIA – AMRA Labelling Code of Practice for Recorded Music Product Containing Potentially Offensive Lyrics and/or Themes 
(the Code). The Code is jointly managed by ARIA and the Australian Music Retailers Association (AMRA).

From 1 July 2020, the Code has been updated to make the labelling of products more streamlined, easily recognisable and consistent with 
digital music services. 

When does the new Code start?
The new Code takes effect from 1 July 2020.

Are there different labels under the new Code?
Yes – but instead of 3 different labels, there is now just one label that is to be used for recorded music products embodying explicit content. 
This means that from 1 July 2020, the level 1, 2 and 3 labels will no longer be used. 

 
What Does EXPLICIT mean?
Under the Code, ‘Explicit’ could potentially apply to content that includes:

• strong, offensive or coarse language;
• representations or portrayals of violence or abuse;
• sexual content;
• drug or substance abuse; and/or
• representations of social issues such as crime, suicide, drug and alcohol 

dependency, death, serious illness, family breakdown and racism. 

What do you need to consider when deciding whether an EXPLICIT label is required?
You should think about whether the product contains any of the types of explicit content 
listed above, the character of the content and the context of the explicit content. 

Matters to think about
When you are considering whether a product needs an EXPLICIT label you should think about:

✓
the standards of morality, decency and propriety generally accepted by reasonable adults; 

✓ the literary, artistic or educational merit (if any) of the product; and 
✓ the general character of the product, including whether it is of medical, legal or scientific character.

Context and Impact
You also need to think about the context, intensity, frequency and tone of the content when deciding whether to apply an EXPLICIT label. For 
example:

✓ the lyrical content on a product may have different interpretations and whether the EXPLICIT label is required may need to be 
considered in the context of the tone of the lyrics (e.g. is the context comedic, hateful, innuendo?) and the musical accompaniment.

✓ think about contemporary community and cultural standards. Are some words and themes acceptable now? 
✓ think about your intended audience and whether the product requires an adult perspective.

The main thing is – you should take a practical and reasonable approach when considering whether an EXPLICIT label is required. Always 
think about the context, intensity, frequency and tone of the content. If the product required at least a level 1 label under the old Code, then it 
will require an EXPLICIT label under the new Code.

Are there some products that are too explicit? (Restricted Products – Not To Be Sold)
There are some products that include content that is too gratuitous to be given an EXPLICIT label. These recordings are not permitted to be 
released and/or distributed by ARIA members or sold by AMRA members. This has not changed from the last version of the Code.

The types of products which are still not to be sold, contain lyrics which promote, incite, instruct, or exploitatively or gratuitously depict: 

• drug abuse; 
• cruelty; 
• suicide; 
• criminal or sexual violence; 
• child abuse; 
• incest; 
• bestiality; and/or 
• any other revolting or abhorrent activity in a way that causes outrage or extreme disgust to most adults.

Labelling Code Information Sheet 
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Under the new Code, where an audio-only recorded music product contains ‘explicit’ content, the EXPLICIT label is to be applied to the front 
cover of the product.

the persons or class of persons for which the product is released or intended to be released;
✓

http://www.amra.org.au/


Does the new Code apply to music on digital music services?
No. The Code still only applies to physical products such as CDs, vinyl and cassettes. For digital releases, keep using the classification process 
that you are already using.

What happens to products labelled under the old Code or products that are already scheduled for manufacture with the old advisory 
labels?
There is going to be a transition period as we move from the old system to the new system. 

Products classified, released or scheduled for release under the previous version of the Code (from 1 April 2003 – 30 June 2020) may retain 
the old classification labelling. You do not need to re-label these products.

What colour does the EXPLICIT label need to be?
Black and white only. No variations. The EXPLICIT label needs to be consistent so it is easily recognisable. 

Where does the EXPLICIT label need to be placed?
The placement requirements have not changed. 

✓ The EXPLICIT label must be placed on the front of the relevant case (e.g. jewel box or vinyl album sleeve) holding the product, so 
that it is clearly visible.

✓ For locally printed slicks, the EXPLICIT label can be worked into the artwork on the slick.
✓ For imported titles with slicks already printed, the EXPLICIT label must be placed on the case or cover of the product.  This should be 

placed even if there is already an overseas warning label printed on the slick.

What record keeping and reporting is required?
ARIA and AMRA are required to compile an annual report about our compliance with the Code and make it available for access by government 
and the public on our respective websites. 

We will need you to:

1. Send to ARIA a list of the number of physical products that you have released between 1 July and 30 June each year. You should 
send this to us by 1 August each year but ARIA will remind you. 

2. Send to ARIA a list of the physical titles that were given an EXPLICIT label between 1 July and 30 June each year. We need this 
sent to us monthly so that we can publish the list on the ARIA website.

Please visit the ARIA website: www.aria.com.au or the AMRA website www.amra.org.au 
for further information. 

You can also contact ARIA at business.affairs@aria.com.au or tel: + 61 2 8569 1144
or AMRA at complaints@amra.org.au or tel: + 61 3 9507 2547

Does the Code apply to music DVDs and enhanced CDs?
No. Music DVDs and enhanced CDs (i.e. CDs with a video) are still not covered by the Code. These are still subject to National Classification 
Scheme and should be classified by the Classification Board in line with the existing process that you are using: https://
www.classification.gov.au/

What size does the EXPLICIT label need to be?
The label sizing requirements have not changed. The EXPLICIT label must be a rectangular shape with dimensions of 3.5 cm(w) x 2.5cm (h).

3. Keep internal notes/records of your classification decision. If ARIA or AMRA receives a complaint about a particular product, we may 
need to call on you to let us know how you came up with your decision about the labelling (or lack of labelling) for a product, so it
 would be good practice to keep internal notes about your decision making process.

https://www.classification.gov.au/
https://www.classification.gov.au/



